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Chain of product development

product idea describe
the

product

define the
target

group(s)

clarify
the

needs

estimate
the

potential

optimize
the

product

sell!
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description of a product

what is my product able to do
(better than any other product…)?

who needs my product?
     target group(s)
     ev. segmentation
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clarifying the needs

kindkind of  of outputoutput
budgetbudgetev.:ev.:
methodmethodhowhow::
timingtiming (start, end) (start, end)whenwhen::
samplesample  sizesize ( (segmentationsegmentation? )? )howhow  muchmuch::
targettarget  groupgroupwhowho::
reason(sreason(s) ) forfor  marketmarket  researchresearch ( (problemproblem))whywhy::
historyhistory, , productproduct, , aimaimwhatwhat::
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preparing for selling

promotionpromotion
priceprice
placeplace
productproduct


