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Chain of product development

define the clarify estimate
target the the
group(s) needs potential

product idea
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description of a product

@ what is my product able to do
(better than any other product...)?

who needs my product?

I—>target group(s)
ev. segmentation
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==) arket research

what:

how much:

when:

history, product, aim

reason(s) for market research (problem)
target group

sample size (segmentation?)

timing (start, end)

method

budget
kind of output
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preparing for selling

product
place

price

promotion
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